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MY NAME IS
JIN HYUNG CHO,
1 GO BY PETER

I'm a seasoned graphic designer with a diverse
background that spans continents. Originally
hailing from South Korea and growing up in
Canada, | honed my craft in the bustling
creative hub of New York City. Recently, |

completed my studies in Nuova Accademia di

Belli Arti, in Milan, where | deepened my
expertise not only in graphic design but also in
photography and filmmaking. Now, I'm
excited to channel this multidisciplinary skill
set into my professional journey.

JINHYUNG CHO - Introduction
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VANINI
CHOCOLATES

Computer Graphics, 2017-2018
Professor: Paolo Borelli

Task: Design a package for Vanini
Chocolate

JINHYUNG CHO -01-Vanini Chocolates
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July 15, 2018

Trenz Pruca
Company Name
4321 First Street
Anytown, State ZIP

Dear Trenz,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, set eiusmod tempor
incidunt et labore et dolore magna aliquam. Ut enim ad minim veniam, quis
nostrud exerc. Irure dolor in reprehend incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse molestaie cillum. Tia non ob ea soluad incom dereud facilis
est er expedit distinct. Nam liber te conscient to factor tum poen legum odioque
civiuda et tam. Neque pecun modut est neque nonor et imper ned libidig met,
consectetur adipiscing elit, sed ut labore et dolore magna aliquam is nostrud
exercitation ullam mmodo consequet.

Ac dolor ac adipiscing amet bibendum nullam, lacus molestie ut libero nec,
diam et, pharetra sodales, feugiat ullamcorper id tempor id vitae. Mauris
pretium aliquet, lectus tincidunt. Porttitor mollis imperdiet libero senectus
pulvinar. Etiam molestie mauris ligula laoreet, vehicula eleifend. Repellat orci
erat et, ultricies sollicitudin amet eleifend dolor nullam erat, malesuada est leo
ac. Varius natoque turpis elementum, Consectetuer arcu ipsum ornare pellen-
tesque vehicula, in vehicula diam, ornare magna erat felis wisi a risus. Justo
fermentum id. Malesuada eleifend, tortor molestie, vel et.

Sincerely yours,

BATMAN
Chief Executive
Officer

———

SLITERCSE Ty

Chiof Executive Officer

Hall of Justice Infojussicelaague.com
145 N 51 NE, Woskinglon, www Jusicelecgue.org
0C 20002, USA (202) 5065666
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BATMAN
Chief Executive Officer

Hall of Justice
145 N St NE, Washington,
DC 20002, USA

JUSTICE LEAGUE

REBRANDING

Graphic Design, 2017-2018

Professor: Gregorio Poggetti

Task: Rebrand a well known brand from an
entertainment sector.

Project link:
https://www.jhpetercho.com/justice-league-

rebranding
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https://www.jhpetercho.com/justice-league-rebranding
https://www.jhpetercho.com/justice-league-rebranding
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PEPSI, THE
GREAT ESCAPE

Art Direction Il: Integrated Campaign

2018-2019, Professor: Simone Valtulina

Task: Create a summer advertising campaign for Pepsi
Role: Logo design, font selection, billboard design,
campaign planning, and copy writing.

Project Link:
https://www.jhpetercho.com/thegreatescape
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THE GREAT
ESCAPE

#LiveTheExcitement



https://www.jhpetercho.com/thegreatescape

JINHYUNG CHO -03 The Great Escape -

Live the
Excitement

Jump in

New immersive VR experience by Pepsi

Live the
Excitement

Jump in

New immersive VR experience by Pepsi

THE GREAT
ESCAPE

#livetheexcitment

THE GREAT
ESCAPE

“wetheexcitment

Live the A
Excitement ™
(7

Jump in

New immersive VR experience by Pepsi
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Jump in

New immersive VR experience by Pepsi
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JINHYUNG CHO -04 Series: Fragility

SERIES:
FRAGILITY

Multimedia languages 2 - Photography
2018-2019, Professor: Giorgio Majno

Task: Take a series of photographs involving the
theme of Fragility.

Model: Gaia Ciceri

Project Link:

https://www.jhpetercho.com/series-tfragility



https://www.jhpetercho.com/series-fragility
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ISSUE O1: MILANO

O/N MAGAZINE
BY BURBERRY

Editorial Design 2018-2019
Professor: Claudia Neri
Task: Design a magazine around city of Milan as if

a well known Fashion brand is making it. | chose
the brand Burberry(Ricardo Tisci).

Project link:
https://www.jhpetercho.com/o-n-magazine

05 O/n Magaiine
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https://www.jhpetercho.com/o-n-magazine

“An eyesore in a
beautiful city”
“The ultimate
eyesore”

“Alien building

in Milan”

“From the duomo
to this...”

Tas coresci aerchit la nam, aut a velendis
asitati usdaecu llaceste eum voluptionse
est, saperuptatem et, tem ra aceario
bearum, omnis ad earum et dit ducimodi
necum dolorum reptis eicim et verciet
ea dolore, omnitem essimus, conseca
borera doluptatem. Et atem es exerfer
spedipsae. Boreperum assequi duciet
quam fugia velliquiae plita dolorit

“What was called
functionalism was a
one-sided interpretation
of function [...] The
rigorists placed the
mechanical functions

of a building above its

mollatur moluptatem ernat quamus,

con rerum fugiat et pro ea vero expelicit
plic te laut et et rectemo volorit ellique
dolendit, audae. Ut la comnisquo
magnime nonsequ istiati busdae pa
voloris vernam aute exceruptate et

que nonseque niscius aligniendit most
omniendio doluptatur? Qui audici
optatquunt faccuptatis as aut delendu

esti ommo voluptatur, nitet offic tem.
Nam, omnihic totaquist, consent.

Rum, ut accust, sus. Borrovitatis pro
maios alis adit poreper naturerentum
quae. Beriost qui te sam, qui rem.
Aborem liquis alitate nienist isquis
vendunt ommolup tatianda dolupta quae
si officiis et ium nonsequ iasperis exces
doluptiusam invel eturent.
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human functions; they

iandandipis et am, que essi resti reium

facest oditia corero volor ad qui dis neg'ected the fee'ings,
volupture ped mossum dolut fuga. Que
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temperat eat que essimus moloreicius volum re nobitiamet molut et acipsusdae
plic te molorem voles accatius ape commo tent, evendae dem. Temqui
desciunt quis expeditas ipiciassimus omnimintur mo voluptiam quia volo que
quias evendus ulparchillor molorro eate pellectum quodistiist re verspedita
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sitemporat qui repudic atenihil il ipsunt
dolorpo ratur, sequas periaes equunt
abor abo. Ut dia et ut utas deri que
volorist, comnitem. Iquam illab ipsunt,
optasin cturem facesti isimod quid
eicides etur sandele nimodit fugitis ad

who was to occupy it.”

- Lewis Mumford

dolecus inverspiti cum volupta turibus
acerrovide pelenessi dia voluptatur
rectiur?

Sitiorpor modis sime lis quuntur reprore
pudande ndunt.

Sa culla nihil magnimus ducidel landunt

qui alitiur sandita quassunt.

Ignihicilis minctibus simus ipictem eat.
Vidunti rae volorrovid quaepel itinvendi
consentia vel elecus.Feratem as qui
omnisque nobit illupta ea pro magnam
re, odi odiatur?




BUILDING BLOCKS

DNA: The building
blocks of Milano

The most basic parts of the city defines
Milano as much as an iconic monument.

Eveligna temquatur? Uptas ut iur aut id quid ut andis eum as
eaqui vendi ut doluptae dolorest aut harciam, susam laut ut
minusda vero eosapel emat et quatur alia nit untur aciduci
psanime con nem verovidus, que pore nem isci odis cumendi
volupta tempores moluten deriam illaccullaut eatem repellam
quae vent facearc ienimus cullestem. Ihil ent doluptas
digendunt erspelesequi ra sequatem. Nimil illoritecte

poresti squiscia dolo odita num escipis ea ditatia simus nos
niaesendem acepeli gendit asimolupta de quatiorum eatum
ipsam qui blabo. Ut essequae alitaturibus ea apietur resequid
eos exceatur, aligeni core andam estota nes int essimus.

JINHYUNG CHO - 05 O/n Magazine
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MADE EASY
MAGAZINE

Multimedia Design: Digital Publishing1
2018-2019, Professor: Giovanna Sala

Task: Design a dynamic and intuitive

iPad Magazine using ‘Pubcoder’

Project link:
https://www.jhpetercho.com/made-easy-magazine



https://www.jhpetercho.com/made-easy-magazine

JINHYUNG CHO - 06 Made Easy Magazine
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*Left: /1.8 , Right: f/22
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Power tool to
isolate your subject

Articles by:
Tony Northrup,
J.H.Peter Cho

Photos:
J.H.Peter Cho

Lenses have an aperture that works exactly like the pupil of
an eye. The wider it is, the more light it lets in. Aperture is
measured in f/stops, such as /2.8, /4, f/5.6, f/8, f/11 and
f/16. It seems counterintuitive, but the smaller the f/stop
number, the wider the aperture. Therefore, f/2.8 is a much
wider aperture than /8 and /16. f/2 f/4 £/8 f/8 f/16 /32
Figure 4-1: Bigger apertures let in more light and have
smaller f/stop numbers. Small f/stop numbers, such as f/1.4
or f/2.8, blur the background to reduce distractions and
create a 3D effect. Portrait photographers love this effect,
which is known as shallow depth-of-field.

F/2 F/2.8 Fl4

Articles by:
Tony Northrup,
J.H.Peter Cho

Photes:
J.H.Peter Cho

*Left: 1/250th sec , Right: 4 sec

Control how you
want to show motion

We think of pictures as capturing an instant. In truth,
pictures capture everything that happens within the
short length of time that the shutter stays open. If the
camera or the subject moves at all while the shutter is
open, the camera will record that movement with
motion blur or camera shake. Typical shutter speeds
range from 1/60th of a second (for a picture taken
outdoors in the shade) to 1/1250th of a second (for a
picture taken in full sunlight). Some cameras can
freeze action at 1/32,000th, and night photography.
can require exposures taking more than 30 seconds.
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Letter from the Editor

Manifesto
for the New
Digital Age

Canary's Frontier's very first issue starts
with an open letter to what we feel is
going on in the new age of digital
space. We aim to embrass metaphor
"canary in the coal mine" and warn
what is ahead.

WRITTEN BY JINHYUNG CHO
PHOTOGRAPH BY JINHYUNG CHO

I Letter from the Editor
)

| Manifesto

for the New
Digital Age

CANARY’S
FRONTIER

Thesis 2022-2023
Professor: Giovanna Sala
Task: Create a digital magazine that reflects

current digital landscape.

Project link:
https://www.jhpetercho.com/canary/
Key Visuals link:

https://www.jhpetercho.com/canarykeyvisuals/

JINHYUNG CHO - 07 Canary’s Froritig.r
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JINHYUNG CHO - 07 Candary’s Frontier

"Imagine a society where the laws are created
behind closed doors without public input or
approval. This is a society where at any time

the laws are subject to change, or be replaced

with new ones altogether. There is no
democratic participation, no transuparency
and no due processess... This society exists,
inside social media platforms created
in silicon valley and exported throughout
the rest of the world."
-Jillian C.York

Exclusive interview-1

THRONE:

elhe Game
Cmmp'

In an industry full of people who ol




JINHYUNG CHO - 07 Candary’s Frontier

Opinion

NFT: New
Fragile
Territory

NFT showed up out of nowhere and
became the hottest trend on the
internet with celebrities promoting one
project or another. Now it's regarded as
one the biggest failure of the decade.
What is it and what have caught
everyone's attention when it started?

WRITTEN BY Ginan Padamsee
PHOTOGRAPH BY JINHYUNG CHO
3D ASSET BY 2ragon
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Social Media: Our
Reality's Servent

or Master?

No matter how hard we try, it is
undeniable that people around us
influence how we percieve ourselves. So
what happens when that is energized
exponencially? How can we perserve
our own identity in the age of social
media?

WRITTEN BY FEDERICA SALA
PHOTOGRAPH BY JINHYUNG CHO
MODEL: FEDERICA SALA
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LEATHER BAGS
E-COMMERCE

STI Milano, 2021

Task: Take photos for their leather bag products,
studio portraits for their fashion line and bags
Model: Medeine Zigilejute

Project Link:
https://www.jhpetercho.com/e-commerce-stimilano



https://www.instagram.com/mmedeine
https://www.jhpetercho.com/e-commerce-stimilano
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FURNITURE
CATALOGUE

STI Milano & Gemi Italia

2023

Task: Take a photo of Furniture made by STI
Milano, Commissioned for Gemi ltalia
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JINHYUNG CHO -10 lkea Italia

SPRING TRAM
DESIGN WEEK 2020

lkea Italia

2020

Task: Take a photo of lkea’s

Spring design week campaign 2020

Project Link:
https://www.jhpetercho.com/ikea-springtram



https://www.jhpetercho.com/ikea-springtram
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ELISA SANNA
E-COMMERCE

Elisa Sanna. 2023

Model: Vlada T

Make up Artist: Jessica Panarotto

Task: Take a photo for the brand Elisa Santa for
their fall collection

Project link:
https://www.jhpetercho.com/copy-of-series-sti-

milano-e-commerse
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https://www.instagram.com/vl.tds/
https://www.instagram.com/panarottojessica/
https://www.jhpetercho.com/copy-of-series-sti-milano-e-commerse
https://www.jhpetercho.com/copy-of-series-sti-milano-e-commerse
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